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This reason for this amendment is to advise all potential bidders of the questions and answers
pertaining to this Request for Proposals.

For Questions 1 & 2:

Technical Requirement C.1.2.1 'Experience’ requires a case study that includes a partnership component.
The case that we believe best demonstrates our experience as it relates to the CRA advertising needs
includes the development of but not execution of a partnership (the latter was cancelled partway through
our mandate). We have however executed partnerships for other mandates, but as these mandate do not
fulfill the other requirements, namely TV plus 2 of either print, radio social media/digital, out-of-home, they

cannot be presented. Our questions are:

Question 1:
If the case we present explains the strategy and development of a partnership but does not include the
execution of such, will our bid be considered as failing to meet the requirements?

Response 1:

As part of your advertising campaign example, you may present a case study that includes a partnership
component that was developed but not executed. However, because the partnership activities were not
delivered, you will not be able to demonstrate how these activities contributed to the achievement of the
campaign. Therefore you will lose points when your submission is evaluated under Section C1.2.1,
Results (i.e., how the media and rationale, the creative, as well as the partnership activities contributed to
the achievement of the campaign objectives).

Question 2:
Can we include, as an addendum to our case, our experience of partnerships for other mandates, in order
to fulfill the requirement of demonstrating experience in executing partnerships?

Response 2:

You cannot include an addendum with your experience of partnerships for other mandates. The only
partnership activities you can include must be part of the same advertising campaign example you submit
in response to this RFP.

Question 3:

In section C.1.1.1 Experience of the Firm, you ask for one national campaign produced in the past three
years that must include television and a partnership component, and at least two of the following
components: print, radio, social media / digital and out-of-home. That's clear. However the pace of
change in the digital / social media space in particular is moving at tremendous speed. That which was
current 3 years ago may seem to be a price of entry capability today. For instance the Government of
Canada has only fairly recently (the past year or two) placed a greater emphasis on social media / digital.
In order to get the best measure of an agency's capabilities, especially within the digital space there
should be more flexibility than is allowed for in the RFP. While the 3 year time frame is fine, we believe
that being able to provide two campaigns, or elements from two campaigns would provide you with a
better picture of capabilities in dealing with all media channels and therefore assist you in your evaluation.

Can the RFP be expanded to allow for two national campaigns or parts of two campaigns under C.1.1.1 to
be submitted?

Response 3:
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We agree that the social media/digital landscape has changed considerably and rapidly over the past
three years. Therefore, in the case of social media/digital, you can present an example that is separate
from the advertising campaign example you submit. This exception applies only to the social media/digital
component. The social media/digital component you present must still have been part of a national
advertising campaign that you produced and executed. There is no need to describe the entire
advertising campaign in this case, but provide a brief description of the campaign and provide the context
for the social media/digital component you are submitting. All other components requested under C.1.1.1
must be part of the one advertising campaign example that you submit.

ALL OTHER TERMS AND CONDITIONS OF THE REQUEST FOR PROPOSAL REMAIN
UNCHANGED.

If your proposal has already been submitted it can be modified by sending an amendment identified with
file no. 46558-137224/A to the attention of the Bid Receiving Unit, Public Works and Government Services
Canada, Place du Portage, Phase lll, Main Lobby, Core Al, 11 Laurier St., Gatineau, Quebec, K1A 1C9.
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