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indicated, all other terms and conditions of the Solicitation
The referenced document is hereby revised; unless otherwise

remain the same.

les modalités de l'invitation demeurent les mêmes.
Ce document est par la présente révisé; sauf indication contraire,

Instructions:  Voir aux présentes

Instructions:  See Herein
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2013-08-12
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This revision is raised to advise all Bidders of the questions and answers pertaining to the Request for
Proposal and to amend the Request for Proposal.

QUESTIONS AND ANSWERS

Q1. In Section III the RFP states that bidders “are to describe the strategic thinking behind the creative
approach and the media strategy that you developed to respond to your client’s objectives. This should
include: a summary of the key data, information and/or insights (including specific media research tools,
see C.2.1.1.2 Requirement 2).” However, there does not seem to be a section C.2.1.1.2 in the RFP. Can
you please clarify how you would like to see the media research tool information presented?

A1. The reference to "C.2.1.1.2 Requirement 2" was made in error, and is corrected as part of this
amendment.

AMENDMENT TO THE REQUEST FOR PROPOSAL

Under Annex “C” - Evaluation Criteria, article C.2.1.3 Template;

DELETE

SECTION III: STRATEGIC THINKING (700 words maximum)

Describe the strategic thinking behind the creative approach and the media strategy that you developed to
respond to your client's objectives. This should include: a summary of the key data, information and/or
insights that anchored your strategic recommendations and why (including specific media research tools
used, see C.2.1.1.2 Requirement 2); a description of the creative idea; the central message; the target
audience(s); your rationale to explain why the idea would be compelling to the target audience(s); and a
summary of the media strategy and why it would meet the objectives.

INSERT

SECTION III: STRATEGIC THINKING (700 words maximum)

Describe the strategic thinking behind the creative approach and the media strategy that you developed to
respond to your client's objectives. This should include: a summary of the key data, information and/or
insights that anchored your strategic recommendations and why (including specific media research tools
used); a description of the creative idea; the central message; the target audience(s); your rationale to
explain why the idea would be compelling to the target audience(s); and a summary of the media strategy
and why it would meet the objectives.

ALL OTHER TERMS AND CONDITIONS REMAIN UNCHANGED
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