
1 1Public Works and Government Services 
Canada

Travaux publics et Services 
gouvernementaux Canada

RETURN BIDS TO:
RETOURNER LES SOUMISSIONS À:
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MODIFICATION DE L'INVITATION  
02:00 PM
2014-05-27

Fuseau horaire
Eastern Daylight Saving
Time EDT

Destination: � Other-Autre:

FAX No. - N° de FAX
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Issuing Office - Bureau de distribution

Civilian Aircraft Division/Division des Avions Civils
Portage III 8C1 - 50
11 Laurier St./11 reu Laurier
Gatineau
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K1A 0S5

indicated, all other terms and conditions of the Solicitation
The referenced document is hereby revised; unless otherwise

remain the same.

les modalités de l'invitation demeurent les mêmes.
Ce document est par la présente révisé; sauf indication contraire,

Instructions:  Voir aux présentes

Instructions:  See Herein
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fournisseur/de l'entrepreneur
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HELICOPTER PROJECT (DFO)
Solicitation No. - N° de l'invitation
F7013-120014/F
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at - à
on - le
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Amendment No. - N° modif.

Page 1 of - de 2Canada



CANADIAN COAST GUARD MEDIUM HELICOPTER PROCUREMENT

The purpose of this amendment is to make available a copy of the Defence Procurment Strategy
presentation provided to industry during the March 19, 2014 Industry Day session held at Place du
Portage, Phase 3, 11 Laurier St., Gatineau, Quebec. The presentation is attached.

All other terms and conditions remain the same.
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