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SOLICITATION QUESTIONS AND ANSWERS  
 
This solicitation Questions and Answers is raised to: 
 

1. Provide answers to bidders’ questions in relation to the RFP as detailed in Section 1 below. 
 

Section 1 
 
Q7: With respect to the submission deadline, which we believe to be 2:00 PM, Monday, October 6

th
. We 

would like to inquire if the deadline could be extended to Friday, October 10? 

A7: We changed the due date for October 14
th
 at 14:00. 

 
Q8: When considering the branding refresh, can you clarify if there is the potential to change the overall 
brand “Imagine Education au/in Canada” or if we are to consider this as the continued branding for the 
campaign? 
 

A8: The mandate is to review, assess and provide recommendations for revision of the existing brand 
essence, value proposition, vision and mission. These are described on the Brand extranet : 
www.imagine.cmec.ca. The name “Imagine Education au/in Canada” and the logo cannot change as it is 
an Official Mark and a Trade Mark in 90 countries.  

 

http://www.imagine.cmec.ca/

