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Amendment 005 

 
 

This amendment is raised in order A) to address questions received as of January 9, 2015 and B) to 
modify Point Rated Technical Criteria R.1.1: 
 
 
A) Questions: 
 
Question 16: I have received several calls from member agencies concerned about Request for Proposal 
(RFP) # HT399-143551/A. In particular, R.1.1 Understanding of the Requirement is asking for speculative 
strategy. Whenever speculative is involved it raises the question of best practices and I know PWGSC 
has worked hard to find alternative methods. Many agencies will not or cannot respond to this RFP given 
its speculative nature which raises issues of non-payment and intellectual property rights, to mention a 
few. There are so many alternatives such as case studies etc. that would resolve this issue. 
 

Answer 16: R.1.1 Understanding of the Requirement is being amended. 
 
 
B) At Part 4 – Evaluation Procedures and Basis of Selection, R.1.1 Understand of the Requirement, AND 
Annex C Evaluation Grid, R.1.1 Understand of the Requirement, 
 
DELETE: in its entirety 
INSERT: 
 
 
R.1.1 Understanding of the Requirement (Maximum of 45 points) 
 
The Bidder should describe the methodology that it will use to research and identify the social media 
behaviour of each of the target audiences identified in the Annex A Statement of Work. The Bidder should 
also provide details to describe the most effective methods to communicate with each of the target 
audiences. The description should outline any challenges in meeting Health Canada’s overall digital 
engagement objectives for each of the target audience’s and the Bidder’s proposed solutions. 
 
   
0 Unsatisfactory  

 
 
 

� Information required was not provided 
� Few elements present 
� Not all elements are described or are poorly described 
� Not enough details are provided to assess how the bidder’s 

approach and methodology will be used to meet to the 
requirements as described in Annex A - Statement of Work. 
OR 
Details do not provide evaluators with an understanding of the 
methodology that the Bidder will use to research and identify the 
social media behavior of the target audience and/or how to 
effectively communicate with it.  
OR 
The description does not outline any challenges in meeting 
Health Canada’s digital engagement objectives or does not 
provide any solutions. 

0.8 Good � Most elements present 
� Most elements are well described 
� Details provide evaluators with an understanding of the 

methodology that the Bidder will use to research and identify the 
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social media behavior of the target audience and how to 
effectively communicate with it.  

� The description provides details to outline the challenges in 
meeting Health Canada’s digital engagement objectives with 
some solutions. 

0.9 Very Good � All elements present 
� Most elements are well described 
� Substantial details provide evaluators with an understanding of 

the methodology that the Bidder will use to research and identify 
the social media behavior of the target audience and how to 
effectively communicate with it.  
The description provides details to outline the challenges in 
meeting Health Canada’s digital engagement objectives with 
solutions. 

1 Excellent � All elements present 
� All elements are well described 
� Substantial details provide evaluators with a clear understanding 

of the methodology that the Bidder will use to research and 
identify the social media behavior of the target audience and how 
to effectively communicate with it.  

� The description provides clear details to outline the challenges in 
meeting Health Canada’s digital engagement objectives with well 
thought-out solutions. 

 
a. Canadian parents of kids age 0-16 Points Allocated for R.1.1.a_____/5 

b. First Nations and Inuit with a focus on parents of kids 
age 0-16 Points Allocated for R.1.1.b_____/5 

c. Youth (13-17) Points Allocated for R.1.1.c_____/5 
 
 
Points Allocated for  R1.1:_____/15 multiplied by w.f. 3 = :_____/45 
 
 

ALL OTHER TERMS AND CONDITIONS OF THE SOLICITATION REMAIN THE SAME. 


