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Amendment 006

This amendment is raised in order A) to address questions received as of January 13, 2015, B) to modify
Mandatory Technical Criteria M.2 Experience of the Firm, C) to increase the limitation of expenditure, and
D) to modify the Statement of Work (SOW) to include additional work required prior to March 31, 2015:

A) Questions:

Question 17: One of the requirements of Mandatory Technical Criteria M.2. Experience of the Firm is to
provide a letter of reference from the client (M.2.2) for each digital engagement project sample submitted.
If the client for the project we are submitting is unwilling to provide us with a reference letter for the
project, would Canada consider an alternative?

Answer 17: Please note that Mandatory Technical Criteria M.2.2 is being removed.

B) At Part 4 — Evaluation Procedures and Basis of Selection, M.2 Experience of the firm, AND Annex C
Evaluation Grid, M.2 Experience of the firm,

DELETE: M.2.2 The Bidder must provide a letter of reference for each digital engagement project
sample submitted. Each letter of reference must be from the client for the digital
engagement project sample and must be addressed to the Bidder. The letter of
reference must indicate the client's satisfaction with the performance of the Bidder.

C) At Part 6 — Resulting Contract Clauses, 6.7.2 Limitation of Expenditure — Cumulative Total of all Task
Authorizations

DELETE: in its entirety
INSERT: 6.7.2 Limitation of Expenditure - Cumulative Total of all Task Authorizations

1. Canada's total liability to the Contractor under the Contract for all authorized Task
Authorizations (TAs), inclusive of any revisions, must not exceed the sum of
$1,382,000.00. Customs duties are excluded and Applicable Taxes are extra.

2. Noincrease in the total liability of Canada will be authorized or paid to the Contractor
unless an increase has been approved, in writing, by the Contracting Authority.

3. The Contractor must notify the Contracting Authority in writing as to the adequacy of
this sum:

a. whenitis 75 percent committed, or
b. four (4) months before the contract expiry date, or

c. as soon as the Contractor considers that the sum is inadequate for the
completion of the Work required in all authorized TAs, inclusive of any
revisions,

whichever comes first.

4. If the notification is for inadequate contract funds, the Contractor must provide to the
Contracting Authority, a written estimate for the additional funds required. Provision
of such information by the Contractor does not increase Canada's liability.
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D) At Annex A Statement of Work, 2.1.2 Deliverables,

DELETE:

INSERT:

i.) The initial task authorizations will include:

1) The delivery of a report on:
= Environmental Scan, analysis of competition and best practices
= Research and social media listening for all 3 target audiences
= Analysis of our Healthy Canadians social media channels (Facebook,
Twitter, Pinterest)
= Assessment of our analytics
= Short-term strategy (1-2 years) to optimize our social media presence.
2) The delivery of a report on:
= Review of current analytics process,
= Analysis of our reporting needs
= Approach for analytics for Healthy Canadians social media suite
(Facebook, Twitter, Pinterest, Youtube), the Healthy First Nations and Inuit
Facebook page and the Youth Facebook page.

These two reports will be due on March 31%, 2015.

i.) The initial task authorizations will include for March 31° 2015:

1) The delivery of a report on:
= Environmental Scan, analysis of competition and best practices
= Research and social media listening for all 3 target audiences
= Analysis of our Healthy Canadians social media channels (Facebook,
Twitter, Pinterest)
= Assessment of our analytics
=  Short-term strategy (1-2 years) to optimize our social media presence.
2) The delivery of a report on:
= Review of current analytics process,
= Analysis of our reporting needs
= Approach for analytics for Healthy Canadians social media suite
(Facebook, Twitter, Pinterest, Youtube), the Healthy First Nations and Inuit
Facebook page and the Youth Facebook page.
3) Conceptualization, design and production, layout (from drafts to final), of creative
materials for the following social media platforms:
= Healthy Canadians Facebook
= Healthy Canadians Twitter
= Healthy Canadians Pinterest
= Healthy First Nations and Inuit Facebook

ALL OTHER TERMS AND CONDITIONS OF THE SOLICITATION REMAIN THE SAME.
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