I ‘ I Canadian Tourism Commission canadienne
Commission du tourisme

Monday February 22, 2016
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Tourism Channel Investment Impact Measurement

ADDENDUM NO.1

Revision to SECTION C — STATEMENT OF WORK, SUBSECTION C.6, Project Management
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Please refer to the above Negotiated Request for Proposal (NRFP) document and be advised of
the information and revisions as outlined below:

REVISED:

1. Please note that the Province Newfoundland as indicated in the first paragraph of this
NRFP should read Newfoundland and Labrador.

2. Please note that the Project Authority as indicated in the second paragraph of this NRFP
is changed to Michel Dubreuil, Manager CTC, Consumer and Market Intelligence.

End of ADDENDA NO.1
For

Tourism Channel Investment Impact Measurement
Negotiated Request for Proposal
DC-2016-MM-01

Michael Miszczak
Contracting Authority
miszczak.michael@destinationcanada.com
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