I ' I Canadian Tourism Commission canadienne
Commission du tourisme

Friday February 26, 2016
DC-2016-MM-01

Tourism Digital Channel Investments Impact Measurement
ADDENDUM NO.2

Closing Date Extension
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Please refer to the above Negotiated Request for Proposal (NRFP) document and be advised of
the information and revisions as outlined below:

REVISED:

1. Please note that the Closing Date has been extended to Tuesday March 15, 2016 14:00
Pacific Time (PT).

End of ADDENDA NO.2
For

Tourism Digital Channel Investments Impact Measurement
Negotiated Request for Proposal
DC-2016-MM-01

Michael Miszczak
Contracting Authority
miszczak.michael@destinationcanada.com
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