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AMENDMENT 001

This amendment is raised to response to Bidders’ questions.

Question 1: Regarding Financial Bid Annex B: Is there an overall budget allocated for this program
during the Contractor Period (from contract award to 31-March-2017)?

Answer 1: The anticipated budget for the initial contract period will be finalized upon Contract award.

Question 2: Regarding Statement of Work Annex A: Can you provide additional detail on the
estimated scope of the project?

a. Estimated number of venues & event days?
b. Estimated number of markets (priority markets such as cities or provinces)?

Answer 2: As stated in the Section 4. Deliverables of the Annex “A” Statement of Work, Health Canada is
asking the bidder to develop an event strategy that will include proposed number of venues, days and
locations accross Canada that will support and help achieve stated objectives.

Question 3: Regarding Section 8: Can you provide an estimated date for when you may award the
contract? This will help us to determine the subsequent schedule such as when the awarded contractor
must provide a draft strategy and action plan for approval.

Answer 3: The evaluation of bids received and subsequent Contract award should occur within four
weeks of bid solicitation closing date.

Question 4: Regarding Section 2.2 c¢) “Execute an awareness campaign prior to and for the duration of
the events that does not include any paid advertising”:

Can you provide additional clarification around the awareness campaign? Do you want to create an
awareness campaign for the experiential program (i.e. driving people to the experiential activation)? Or
do you want to create an awareness campaign for the issue of PPDU (i.e. reach people who don’t attend
the experiential activation with messaging in alternative channels such as news, online, social channels)?

Answer 4: The awareness campaign is intended to drive people to the event in order to maximize
participation.

Question 5: Regarding Section 3.0 Services Required: Do you require information and detail on who
the Bidder will propose as the Creative Director and the Graphic Designer, similar to the information that
is required for the Account Executive and the Event Manager in section M2?

Answer 5: No, Bidders does not detail to provide detail on who they intend to propose as the Creative
Director and the Graphic Designer. Bidders must provide the information specified in Section 4.1.1.1
Mandatory Technical Criteria of the Part 4 — Evaluation Procedures and Basis of Selection.

Question 6: Regarding Section 5: Can you please confirm that the only certificate we need to fill out is
“ANNEX D” - FEDERAL CONTRACTORS PROGRAM FOR EMPLOYMENT EQUITY —
CERTIFICATION? Or are there additional certifications required for Ineligibility and Suspension (5.1.1) or
Integrity Provisions (5.2.1)?

Answer 6: Bidders must provide the required certifications and additional information as specified in
Part 2, Part 5 and the Annex D to Part 5 of the request for proposal.

ALL OTHER TERMS AND CONDITIONS REMAIN UNCHANGED.
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