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This reason for this amendment is to advise all potential bidders of the questions and answers
pertaining to this Request for Proposals in Section 1, and to revise Part 5 — Certifications and
Additional Information and Annex “A” Statement of Work in Section 2.

Please note the change to the solicitation closing date.

SECTION 1- QUESTIONS AND ANSWERS

Question 1: Please clarify what is meant by ‘leveraged community networks or non-governmental
organizations’ under Rated requirement 1.4.1 B).

Answer 1: A campaign that used community networks or non-governmental organizations (NGO) to
increase the campaign reach. For example, a collaboration with an NGO, distribution support from
health professionals to distribute campaign collateral (i.e pamphlet or other products developed for the
campaign), information sharing with health networks etc.

Question 2: Statement of Work, Article 10. Key Personnel
It is noted that key resources must be approved before starting work. Will CVs only be required of the
agency that is awarded the contract?

Answer 2: Yes. The evaluation of personnel was not included in the evaluation criteria. CVs are not
required with your bid.

Question 3: Is there an incumbent that is currently responsible for the scope outlined in the RFP?

Answer 3: No.

Question 4: Why are you looking for one agency now? What has prompted the search?

Answer 4: HC wishes to establish a contract with a Lead Agency (Contractor) that allows for appropriate
advertising planning and execution of key advertising and marketing activities that support health
responsibilities based upon ongoing project requirements.

Question 5: Article 5.2.4 The Bidder or Joint Venture entity certifies that it has in-house resources,
capable of meeting roles and responsibilities (as outlined in Annex “A”) of the following categories of
service:

Will agency partnerships be acceptable in the event that an RFP requirement is not available in-house?
For example, if PR services are not an in-house capability, would the partnership with a PR agency meet
expectations?

Answer 5: The Bidder can be one company or a Joint Venture if one company cannot meet all
requirements and provide all the services on their own.
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Please also note in Section 2 of this Solicitation Amendment that certain services have been removed
from the list of categories of service that bidders will need to certify that they have available in-house.

Question 6: Part 7, Article 7.6.2 (1) Is there meant to be a sum in which the Cumulative Total of all Task
Authorizations should not exceed under the Limitation of Expenditure? Currently, it’s blank.

Answer 6: The Limitation of Expenditure will only be included upon contract award.

Question 7: Annex F — Article 1.2.1

a) Canyou please define Health and safety related?
b) If an agency does not have 1 example of a direct Health and safety related campaign, how much
weight is applied to this in the evaluation criteria out of the maximum available score of 80.

Answer 7:

a) Health and safety-related marketing and advertising campaign is defined as marketing activities
providing Canadians with targeted, timely, relevant, comprehensive and accessible information
to assist them in making informed decisions to protect their health.

b) Providing a health and safety related campaign is a mandatory criterion.

SECTION 2- THE FOLLOWING CHANGE FORMS PART OF THIS RFP

In Part 5 — Certifications and Additional Information, under 5.2.4 Capability of Resources-
DELETE:

The Bidder or Joint Venture entity certifies that it has in-house resources, capable of meeting roles and
responsibilities (as outlined in Annex “A”) of the following categories of service:

e Account Management — Resource(s) must have minimum 3 years in this key category of service.

e Account Coordination

e Strategy Planning Services — Resource(s) must have minimum 3 years in this key category of
service.

e Public Relation Services

o Digital Engagement and Interactive Strategic Services — Resource(s) must have minimum 3 years
in this key category of service.

e Creative Direction and Production Services — Resource(s) must have minimum 3 years in this key
category of service.

e  Graphic Design

e  Copy Writing (English and French)

e Copy Editing (English and French)

e Translation and Adaptation

e Proofreading (English and French)
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e Production Coordination Services
e Media Distribution (Trafficking)

AND REPLACE WITH:

The Bidder or Joint Venture entity certifies that it has in-house resources, capable of meeting roles and
responsibilities (as outlined in Annex “A”) of the following categories of service:

e Account Management — Resource(s) must have minimum 3 years in this key category of service.

e Strategy Planning Services — Resource(s) must have minimum 3 years in this key category of
service.

e Digital Engagement and Interactive Strategic Services — Resource(s) must have minimum 3 years
in this key category of service.

e Creative Direction and Production Services — Resource(s) must have minimum 3 years in this key
category of service.

At Annex “A” — Statement of Work-
DELETE the following title:

9.2.2 Web and Interactive Strategic Services

AND REPLACE WITH:
9.2.2 Digital Engagement and Interactive Strategic Services

ALL OTHER TERMS AND CONDITIONS OF THE REQUEST FOR PROPOSAL REMAIN
UNCHANGED.

If your proposal has already been submitted it can be modified by sending an amendment identified
with file no. HT399-164522/A to the attention of the Bid Receiving Unit, Public Works and Government
Services Canada, Place du Portage, Phase Ill, Main Lobby, Core Al, 11 Laurier St., Gatineau, Québec,
K1A 1C9.



