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Solicitation Number AMD Buyer ID
46558-226049/A 001 Cz 002

The reason for this amendment is to include bidder’s questions and answers.

Question 1: On page 20, #6 Considerations section, you reference that the landscape is shifting due to
COVID-19. Are you able to give more specific information on how the COVID-19 pandemic has impacted
your advertising priorities over the last 12 months? Do you have any visibility into how this will continue
to impact CRA over the next 12 months?

Answer 1: The information included in the considerations section on page 20 outlines elements that
should to be taken into account when developing campaigns for the CRA. Evolving situations and
environmental factors, such as the COVID-19 pandemic, are elements that may shift CRA priorities, and
have an impact on planned advertising and marketing activities. For example, over the last 12 months,
the COVID-19 pandemic has required many advertiser and marketers to adjust timelines and messages,
put protocols in place for safety, and look at situations from a COVID-19 angle. We assume that this will
continue for the next while but are uncertain as to what the future will look like.

Question 2: How much lead-time does your media AOR (Cossette Communications) provide to the
chosen agency when delivering the media plan so that the chosen agency can start working on go-to-

market assets?

Answer 2: Lead-times for media plans cannot be provided as each campaign is different. The CRA and
AOR work closely with the creative agency to plan the appropriate production times required for assets.

ALL OTHER TERMS AND CONDITIONS REMAIN UNCHANGED.



