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Below is answer to question(s) submitted in regards to the above noted RFSQ as of August 9, 2022.

Q1. Inthe scope of work for all sections (A, B, and C), the stated target audience appears to be entirely
international. Is there not work to be completed within Canada for this exercise (e.g. those already
here for business events, measurement of same, business travellers, event organizers here in
Canada, etc.). Our research system works incredibly well to research events and business
travel/event audiences here in Canada and for international attendees, to work backwards to uncover
decisions made to come to Canada with behaviour rather than intention as the guidepost to re-create
consideration sets, decision points, and pathways.

Answer: Destination Canada’s primary target audience is international decision makers. Proponents
must demonstrate as stated in RFSQ how they work with those markets. Inclusion of additional
capabilities in other markets such as the Canadian market are welcome, however it will not be
considered under evaluation criteria in this competition.



